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The Chornobyl disaster changed significantly the lives of millions and thereby formed a cohort of the affected. The liquidators who 

cleaned up the consequences of Chornobyl disaster are characterized as a distinct and specific social group. The study of social and 
economic status of the liquidators as a social group was conducted by means of identifying social and demographic structure of the 
liquidators, the nature of their general and specific life problems, their real social and economic status, and the trends of its dynamism. 
On the basis of analysis of the liquidators' problems, the article sets forth specific lines of social policy towards this social group. 

Keywords: Chornobyl disaster liquidators, social and economic status of the liquidators, employment status, social policy towards 
liquidators. 
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The article investigates dependence of social and cultural transformations on the image content of communicative informational 
environment. Theoretical foundations of Pareto's 80/20 principle and methods of its application in designing social communication with 
representatives of professional groups are elucidated. 

Keywords: social communication, image, information, social transformations, professionals. 
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